
 
 
 

CAPE Program - Communications Assistant, Calgary 

 

CBC is proud to be bringing back the CBC Abilicrew Placements for Excellence (CAPE) 

program in the Fall of 2019. The abilicrew is an organized group of CBC employees with 

physical or mental disabilities and their allies. The goal of CAPE is to help launch 

meaningful careers for those facing barriers to employment by offering networking and 

development opportunities as well as on-the-job training.  

  
The successful candidates will be immersed in selected departments within CBC which 

include CBC Local Services, Radio & Audio - Network Talk, Communications, News & 

Current Affairs, Media Presentation, Digital Products, CBC Music, CBC Sports, and 

Unscripted Content.  

 

The program will run from mid-September to December 2019. 

 

CBC Calgary is looking for a creative digital superstar to help support the Marketing and 

Communications team elevate the digital presence of new projects and existing 

partnerships to create unique, relevant and compelling marketing content that builds 

audience awareness, engagement and loyalty across the region.  

 

Reporting to the Manager, Marketing Communications and Brand, this role requires 

strong social media skills and a solid understanding of digital marketing practices and 

trends. We are looking for a creative innovator with proven experience executing 

successful social media strategies.  

 

The communications assistant will implement, execute and support a variety of digital 

marketing strategies, projects and initiatives to build engagement online through new 

initiatives and to support existing partnerships. Also provides communications support 

for internal and external marketing and public relations activities. Advice and guidance 

are regularly available but there is opportunity for, and an expectation of some initiative 

and creativity.  

 

As a modern storyteller, you are meticulous about quality and aesthetics, and motivated 

by both the creative and data-driven sides of marketing, branding and storytelling. You 

are equally passionate about audience engagement and excel at moderating User 



 
 
 

Generated Content (UGC) and actively contributing to digital conversations, including 

managing and responding to inbound audience inquiries and commentary.  

  

Tasks:  

● Work closely with CBC Calgary Communications and Digital teams to conceive 

and develop digital marketing and communications content ideas and concepts 

for CBC Calgary owned social platforms 

● Plans, organizes, coordinates and implements the components and/or segments 

of a program or campaign including: developing content plan from concept 

development to distribution and measurement, as well as identifying and 

implementing social influencer campaigns 

● Participates in the preparation and execution of media, promotional, community 

relations activities supporting the CBC Calgary Communications team  

● Develop concepts and approaches for existing CBC Calgary social Channels 

(Facebook, Twitter & Instagram)  

● Identify existing audience members and manage CBC Calgary database, 

develop and execute engagement and outreach initiatives and foster ongoing 

relationships 

● Develop and implement targeted social influencer mapping strategies to identify 

new audiences, create tailored on-line experiences, foster brand engagement  

● Create Surprise & Delight initiatives Social/Digital contesting to support network 

and local initiatives  

● Moderatie User Generated Content (UGC) and actively contribute to digital 

conversations, including managing and responding to inbound audience inquiries 

and commentary 

● Assist the CBC Calgary Communications team in the development and execution 

of industry-facing strategies including events, community relations, public 

relations and sponsorship initiatives 

● Support CBC Calgary Communications with daily activities 

● As required, researches information regarding special projects, new initiatives 

and administrative matters 

● Maintains and archives program and publicity files including biographical and 

photographic materials 

● Prepares reports and statistics on digital audience qualitative and quantitative 

engagement  



 
 
 

 

You will bring the following skills and experience to CBC Calgary:  

 

● Graduation from Community College with a diploma or certificate in Public 

Relations or Communications or an equivalent combination of education, training 

and experience.  

● A minimum of two years of directly related experience that demonstrates 

excellent communications, interpersonal, organizational and writing skills. 

● Knowledge of radio and/or television broadcasting, or internet promotion  

● Experience developing and implementing digital marketing and communications 

content including creative planning, copywriting, brand storytelling, visual asset 

creation and metrics 

● Track record of creativity and innovation 

● Strong attention to detail 

● A proven ability to identify and engage audiences in the digital space through 

targeted content marketing and social media plans 

● Proven experience identifying and implementing social influencer campaigns 

● Ability to manage a social media community   

● Comprehensive understanding of digital media and marketing trends, and what 

generates engagement among different demographics on each social platform 

● Independent, self-motivated combined with the ability to work well in a team 

environment 

● Ability to work effectively in a high pressure environment and under tight, daily 

deadlines 

● Experience with social media management/scheduling tools, and other digital 

marketing and analytics platforms. 

● You must self-identify as a person with a disability* to be eligible for this role. 

 

If this sounds interesting, please apply by submitting your resume and cover letter 

indicating the title of the position that you are applying for to the following email address: 

cbcplacements@careeredge.ca. 

 

We thank all applicants for their interest, but only candidates selected for an interview 

will be contacted. 

 

We would ask that if you have accommodation needs at this stage of the application 
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process, to please inform us as soon as possible by sending an email to 

cbcplacements@careeredge.ca. Please ensure to indicate the position title in the email. 

 

Wherever in the wording of the job description either gender is used, it shall be 

understood to include all genders. 

 

*The Employment Equity Act identifies and defines persons with disabilities as: a person with a 
long-term or recurring physical, mental, sensory, psychiatric or learning impairment who 
consider themselves to be disadvantaged in employment by reason of that impairment or who 
believe that an employer or potential employer is likely to consider them to be disadvantaged in 
employment by reason of that impairment, as well as individuals with functional limitations due 
to their impairment that have been accommodated in their current job or workplace. 
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